invisible

PHCAHHT HA onbiTe

Bo3spact cuacTeio HE Tomexa

®an dakt: 310 3penoe, Myapoe, UCIIOTHEHHOE
CKPBITOI MY»KECTBEHHOCTH BUHO CO3aJIH XPYITKHE
pyku cectép-Bunoaenun Cecnib 1 Amenu.
[TOKIIOHHUIIBI OPTaHUYECKOTO BUHOJEIHUS 1
OMOOMHAMUKH, OHU MCIOJIB3YIOT JOIIaAeh s
00pabOTKH 3eMJIM H JIETAI0T BUHO B COTIACHH C
koM Jlynel. To, yTo momy4aercst B pe3ynbrare —
YHCTOE KOJIOBCTBO M Marusi. XpaHUTb 3Ty PEIKOCTD
He cTouT, BUHO (ypokas 2015 ropa!) monHocTbi0
CO3peJIo ¥ TOTOBO OTHPA3AHOBATH C BAMU
MHUMOJIETHYIO MIPEKPACHOCTD KH3HH.
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q'i\u {le des 2 s
« Riesling »

2015 VIGNOBLE DES 2 LUNES RIESLING CECILE
ALSACE AQC, 3J1b3AC, dPAHLIUA, BEJIOE CYXOE

OH npuHOCHT ¢ cO0OHM 3amax MOTOLMKIETHBIX IIMH U €/Ba
3aMeTHbIH OeH3uHOBBIN (uép. [lapur ¢yHT Kyparw, OykeTHk
CYXHX pOMaIIeK, FOPIIOYEK JTUKOr0o MEna. 3pelblii, BhIACPKaHHBIN
W MyIpBId, OH TOYHO 3HAET, YTO JKU3Hb — 3TO KOHYC CBETa,
BBIXBAQUCHHBIH M3 TEMHOTH (apaMd Ha HOYHOM Imocce. Mur
MEXy NpOUUIBIM K OyaymuM. U He CTOMT ero OTKJIanbIBaTh Ha
HIOTOM.

BKYC BUHOTPALL

Mén, neu€Hoe 010K0, IMMOHHBIE | PHUCIUHT
ILlyKaThbl, TYEJIMHbIA BOCK,
MUHEPAJIBHOCT, IETPOJILHBIE
HOTBI

ENA KPENOCTb

3areuéHblil B TyXOBKE OpU WK 14%
KamaMOep, POJUIBI C yrpéM U
aBOKaz10, KomuéHas Qopens




